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1. General Data
1. Current Brazilian political scene

1. “Impacts” from/ in the Media System

5 Outlooks



8,547,403 km?

(40,6% of Latin America
territory; Contiguous United
States: 7,824,535 km?)

Population: 207,8 million

(34% of Latin America
iInhabitants)

84% in urban areas

27 states and 5,570 cities




After 21 years of dictatorship
(1964 to 1985), Brazil adopted

a multi-party political system,
holding regular elections.

Nowadays, Brazil faces a
economic and a political crisis.




The economy driven mainly by
services, industrial

production and exportation of
goods

After a period of accumulated
growth between

2001 and 2014, the economy
dropped by 4.5% in 2015 and
3.6% in 2016.




GNP: USS$ 1,8 trillion
(45% of Latin America)

The largest decline in 2016
according to the IBGE was seen
In the farming sector (6.6%),
whereas industry declined 3.8%,

and services, 2.7%

Largest recession in Brazil's
history (since 1948 when it

begins this kind of official
analysis).

66% of families without regular

credit
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Severe limitation of government expenditures
Social programs such as the Bolsa Familia is reduced

Important cut down to Public Funding for research and
universities

14.2 million of unemployees (13.4%)
Labor Reform
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Media System: officially, TV remains as the main
source of information...

P01) Em que meio de comunicac¢ao o(a) sr(a) se informa mais sobre o que acontece no
Brasil? E em segundo lugar? (ESTIMULADA - ATE DUAS MENCOES)

Base: Amostra (15050) 12 13422
MENCAO MENCOES

TV 63% 89%
Internet 26% 49%
Radio 7% 30%
Jornal 3% 12%
Revista 0% 1%
Meio externo (placas publicitarias, outdoor, 6nibus, . o
elevador, metrd, aeroporto) 0% o
Outro (Esp.) 0% 2%

NS/ NR 0% 0%




... but more Brazilian people using

Internet daily, has changed the media system and
access to media

Internet Users and Penetration in Brazil, 2011-2017
rmillions, % of population and % change

119 8 123.3

137

2011 2013 2014 2015 201& 2007
M Internet users [l % of population % change

Note: individuals of any age who use the internet from any lacation via any
device at least ance per maomth _
Source: eMarketer, Apnl 2013, confirmed and republiished, Nov 20132

15509 wirnneMarketer.com

.. 77% of youngers (15-17 years) use internet daily
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62.8 million of computers (notebooks, tablets e desktops)
4 computers per 5 inhabitant

Brazilian Facebook Community: 102 million users (93 million
users access Facebook by smartphones)

WhatsApp: 120 million users (almost 60% of the population)
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Brazilian political scene is still more complex (Dilma
Roussef’'s impeachment process)

Complex situation, envolving media actions.

Did Government’s Advertising/ Propaganda expenses
Influence this scenario?



.. Govern’s and States companies” advertising/
propaganda in Internet
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.. Govern’s and States companies” advertising/
propaganda in three “quality newspapers”

Variagao veiculacao de publicidade em Folha, Estado de
Sao Pauloe O Globo (2011-2016)
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.. Govern’s and States companies” advertising/
propagandain TV companies
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Political system fragmented: 28 political parties in the Congress

Brazilian political scene have changed since Dilma Roussef’s
Impeachment in 2016

Vice president from another party became the opposition to
Rousseff and President supported by Right-wing groups
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Since 2014, Lava Jato (“Car Wash”) corruption investigation
jailed more than 100 people, touching important players in
the government

Former president Lula was condenned in 9 years for
corruption in a polemic decision of Judge Sergio Moro
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Changes in Media System?

Rising of Right wing groups participation in Social Media

Right wing groups played a fundamental rule to organize
protests against Roussef's government and Worker Party and
supports the impeachment
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Changes in Media System?

Traditional Media groups keep as relevant political actors (high
level of political paralelism)

Large private media groups supported conservative
government and its proposals without elections that debated
them

Information law “keeps” your existence: conditions to follow and
watch the State
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Changes in Media System?
Media Public Service: Government proposed and Congress

aproved a law finishing the Curator’s Council of the Empresa
Brasil de Comunicacao (EBC).

The recent law ended of mandate’s principle.
Republic’s President defines EBC’s president

Conseqguently, bias in the contents and procedures of public
TV, radio, and agency news service?
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Outlooks and future: in terms of media system

Is there future of Public Media Service?

How the internet increase will influence

media system next years?



Outlooks and future: in terms of politics

Will electoral system change before next year elections?

Will next year presidential elections happen?

Who will be next candidates?



Outlooks and future: in terms of politics

Who will be the president in 20197

Who will be the president next semester?
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Thank you!

Fernando Oliveira Paulino,
paulino@unb.br

Liziane Guazina
liziane.g@uol.com.br
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