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Population and Penetration Rate

(Source: CNNIC)

ch ] 9 ES FR AR FN ELBX O 5 B =2

AA

100000 44.1%
39.9%

42.1%

5000 o8 gag

59056
53760 00400
51310
48500
50000 az2000  4°730

38400
[I 1 1 1 1 1 1 1

200912 20106 201012 20116 201112 20126 201212 20136

—— R < ERMNEZRE

1% - CIQIIC +EaEBmEE Rt R HEE 2013.6



Internet Penetration Rate (Regions)

_ 1458 72.2% 5.8% 1 27
- 1606 58.4% 5.3% 2 29
_ BG627 63.1% 5.2% 3 30
- 2280 51.3% 8.5% 4 23
_ 3221 59.09% 5.5% 5 28
- 793 58.5% 10.3% 6 18
2199 50.29% 5.1% 7 31
3952 50.0% 7.2% 8 25
- 1869 31.3% 17.9% 26 3
- 795 31.0% 13.6% 27 11
- 2856 30.4% 10.6% 28 17
- 291 28.6% 17.9% 29 2
- 1321 28.5% 15.9% 30 B
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Platforms of Internet
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the Urban and the Rural
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Two Questions

¢ Internet Usage as a Symbol of Chinese
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Reasons

high price

¢ Slow technology improvement: low
penetration

¢ Social classes: power shifts

platform for less powerful class
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More than half of all iOS devices are found in Beijing, Guangdong and the Yangtze

Delta Region

Percent of 105 devices by province, at end of 2011
Total. 21 million devices
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Anhui 1.68%
Chengaing 157%
Hailongpang 157%
Yunnan 157%
Jiangxi 147%
Guangxi 1.36%
Inner Mongolia 1.26%
Guzhou 1.15%
Jilm 1.05%
Xinpang 0.84%
Gansu 063%
Hainan 0.31%
Qinghai 0.21%
Ningoa 0.21%
Xazang (Tibet) 0.10%




In Beijing and Shanghai there is one iOS device for every nine and eleven people, in
the rest of China penetration is still very low

Number of iOS devices per person
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Possible Outcomes

¢ Information literacy:
¢ Social participation:
groups divide =» diversity

¢ Sustainability of economic growth
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Broadband China Strategy

¢ Urban: 18.9%

(2013)

¢ Rural: 6.3%
(2013)
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Economy: USA, EU, China
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Slowdown of economic growth: over-investing,
export-slumping and under-consumption
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Majority of our daily media interactions are screen based
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Smartphone Laptop/PC Tablet Television

of all media interactions are
screen based

On average we spend
—B =" Q) 22hours

Radio Newspaper Magazine of all media Of our Ielsure tlme N

interactions front of screens each day
dare non-screen
based
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--- society: polarization or integration

--- economy: offline or online

--- politics: centralized or participatory
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Thanks!

¢ Prof. Zhengrong Hu
¢ Communication University of China

¢ Email: huzhr@hotmail.com
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