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Population and Penetration Rate 
(Source: CNNIC) 
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Internet Penetration Rate (Regions) 
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East, Central and West Average Per Captia GDP
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Platforms of Internet 
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 the Urban and the Rural 

Urban Rural 



12/17/13 中国传媒大学  胡正荣 9 

Ruran & Urban Per Capita GDP Growth
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Gender 
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Age 
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Education 
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Gender 
Professions 

Layoff  

Self-employed/freelancer 

students 

Company employee 
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Income 
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Reasons  

S Monopoly of online service providers: 
high price 

S Slow technology improvement: low 
penetration 

S Social classes: power shifts 

      platform for less powerful class 
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Possible Outcomes  

S  Information literacy: 

S Social participation:  

      groups divide      diversity 

S Sustainability of economic growth 
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Broadband China Strategy 

S Urban: 18.9% 
(2013) 

S Rural:  6.3% 
(2013) 
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Economy: USA, EU, China 
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Slowdown of economic growth: over-investing, 
export-slumping and under-consumption 
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China 

Export 

Investment  

Consumption 
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S Digitalization:  a driving force? 

    --- society: polarization or integration 

    --- economy: offline or online  

    --- politics: centralized or participatory  
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