China-Africa media relations: what
we know so far
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Background

South Africa became member of
BRICS in 2010 at |nV|tat|on of
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One of the key relationships in "
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BRICS group has been SA — Ching Jvﬁm
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Against background of increased ‘

presence of China on continent —

Africa’s largest trade artner HH &
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China in the Africe;n médiascape
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 Media platform for soft power to support economic

involvement and gomg out’ JEollcy — part of FOCAC Action
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e Across various levels :
— Infrastructure development JEA A it &
— Training 131l
— Content Production PN 5477
— Content Distribution 541 K&
— Direct Investment B %%

* Debates about influence of Chinese media on journalistic
practices and values on the continent and the success of its

soft power efforts (HAF7EUN N F+ie, B AR EBAAE 55200
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Research questions

e How has SA-China and SA-
BRICS relations been covered
in the South African media?

* How do South African
journalists use Chinese media
as a source for their own
work?

e What are South African
audiences’ views of Chinese
media?
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RQ1: Coverage of China in SA media

* Content analysis — how has China-SA and SA-
BRICS relations been covered?

* Interviews — how important do journalists
think the China-SA and SA-BRICS relations are
for their news agenda?
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_Findings: coverage

 Content: cautious optimism when business story

~* |ntervi : BRICS, China-SA important for news agenda, from econ
~ persp '

“My general view of SA’s relationship with

itive. Chin
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— .
Findings: coverage

 Coverage complicated by lack of transparency: difficult t
* Leadsto sceptical, ‘wait-and-see’ attit i

find out ‘what goes on beh""nd closed (h

The relationship can be cohpared to young people that
like'one'another and are waiting for that first kiss. It can
wonderfull horribly wrong.

e Chinaits

still largely unknown quantity: No

bureaux espondents, Ieading to sh@llow, second-

hand repo stly of official events releases
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RQ2: Usage of Chinese media as a
source

* Interviews to establish:

— To what extent do South African journalists adopt
Chinese media as a source in their work?

— What are their attitudes towards Chinese media

— What is the impact of Chinese media on the
journalistic profession in South Africa

— Their views on South Africa-China relations
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A framework of analysis 73 #T1#

Favourable view of Chinese media
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Unconvinced > #7 &2 Adopters P RN &

Non Adoption of Chinese media
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Unfavourable view of Chinese media
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An Adopter

«| do [watch CCTV] actually. Mainly, not as much as
| ought to. | do, | think that their Africa coverage is
very good. | think it is good from the point of view
that they clearly are investing. They have, | think,
a stronger commitment to using local people
than, say, CNN or BBC. And they tend to do stories

that are not necessarily on the main agendas. So,
no no, | do watch CCTV.»
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A Pragmatist

«Let’s assume that there’s a growing criticism of a
land grab in Mozambique, and two or three
Chinese business people were driven out of the
country as a result of this, and there’s a
demonstration in front of the Chinese embassy in
Maputo. CCTV and the various newspapers in
China, how would they react to that? They would
be fairly relentlessly one-sided about it. »

‘%5%%4 XTJ‘CCTV %EE”EEFI {E\lkEI‘J Commentator, Online publication
%%ﬁ%%ﬁ,%ﬁmwﬁ%gm
SR




A Resister

«There was a lot of contact with Chinese media. And |
made it very clear to my employer that | did not care
for the way in which that country is governed. | do
not believe that it believes in human rights, and | do
not believe in supping with the devil. So no, | have
nothing to say to them.»

Editor, Weekly paper
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An Unconvinced

«| don't exactly know their agency and how it works...
| think I've heard, read about it.»

« [T]he Chinese channel | haven't really watched. |
don't know why. It is an interesting question... Maybe
there's a perception that [it] is government biased,
propaganda as well, but | haven't checked it out as
well to have an informed view about it. »

AhEE: X EEARRDIGE,  Editor, Daily Newspaper



Impact on journalistic work
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" At the micro level, Chinese news media rarely sha,oe
content in South Africa. U L, XA B2k D o

= Xinhua is only present at one large media group.
= Perception that China is under-reported.

= At the macro level opinions are divided on the impact
of Chinese ownership of South African media 7= M I,
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= Some describe it as “worrisome” although the threat is
“not immediate, but in the future.”

= Some say that the Independent has already adopted a
softer stance on Chinese issues.

= Others refute that such influence will occur and appeal to
journalists’ agency and the robustness of South Africa’s
media sector.




RQ3: What are South African

audiences’ views of Chinese media?

How do Chinese media in Africa contribute to
boosting China’s soft power?

To what extent do university students in South
and Kenya perceive Chinese journalism in Afric
an attractive alternative model?

How much does the notion of “positive news”
resonate with Kenyan and South African colleg
students?
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Focus groups £E s /NH IR

* Interview guide with dozen key questions (SA and Kenya)
e Stimulus 1:

— Two news packages about 2014-2015 Ebola outbreak, Al
Jazeera and one from CCTV

— CCTV footage factual and informative, Al-Jazeera more
Interpretative

— ldentifying information removed
e Stimulus 2:

— List of Chinese media companies present in in Africa. The
list included: Xinhua, CCTV, CRI, China Daily, CNC,
People’s Daily, Weibo and WeChat

— Questions e.g. “Which are you familiar with, why do you
watch/read them?”



Findings 1/f 71 75\ " ,/

1. Chinese media use almost nonexistent in atries.
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Conclusions 2515
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Chinese presence has grown since 2000s ag

ore
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diverse in large African markets ~ _ .

However, impact remains very limitec -

audiences {/

Not a problem of access or avai |
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Read all about it.... fHE 77 |54 132

http://www.sachinamedia.info/

The project

Find out more about the group and the mai
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