
MEDIA FIGURES IN TABLES 

“Old”/Traditional media 

 BRAZIL RUSSIA INDIA CHINA SOUTH AFRICA 

Newspapers 
(daily and total) 

 
5219 (784 daily) 

 
26.932 

 
Registered 
105.443 (7.871 
dailies) 

 
1915 

 
51 (23 dailies) 

Magazines  5913 (2012) 31.973 22.787  9877 600 

Radio Stations 5130 
(commercial), 
4641 
(community) 

 
 
 
3182 

415 
(government) 
91 (community 
radio) 
243 
(commercial) 

153 (and 2207 
radio and TV 
stations as a 
result of 
conglomeration) 

 
362 
(218 
community 
radio stations) 

TV Stations 543 (stations 
that generate 
content) 

20 Federal 
1070 regional 
(520 air TV 
regional 
channel) 

885 (public 
broadcaster) 
23 satellite 
channels 
12 terrestrial 
networks 

166 (and 2207 
radio and TV 
stations as a 
result of 
conglomeration, 
as well as 42 
education TV 
stations) 

 
556 

 

“New”/Digital media 

 BRAZIL RUSSIA INDIA CHINA SOUTH AFRICA 

Mobile phones  
257.81 million 
active lines 
(125.42% of 
population) 

 
240.3 million 
active lines 
(168,2% of 
population) 

 
1.02 billion 
users 
(80.91% of 
population) 
 

 
1.3 billion users 
(95.5% of 
population) 

 
48.6 million 
users 
(90% of the 
total 
population) 
 

Internet 
(computers) 

20% of 94.2 
million users 

84 million (70,4 % 
of population) 
 

462 million  
(34.8%) 

688 million 
(50.3% of 
population) 

 
 
 
25 million 
(49% of the 
population) 

Internet (mobile 
phones) 

24% of 94.2 
million users 
(56% of 94.2 
million users use 
both computers 
and mobile 
phones) 

50 million (42 % 
of population) 

371 million 620 million 
(45.3% of 
population) 

Registered 
domains/websites 
(June 2016) 

3.85 million 
registered 
domains (.br) 

5 million 
registered 
domains (.ru) 

2.10 
million (.in) 

31.02 million 
domains / 4.23 
million websites 

1.08 million 
registered 
domains (.za) 

Social media 
accounts 

46 million users 
(2013) 

67 million 136 million 659 million 
active users (Aug. 
2015) 

12.2 million 
(2015) 



Media economy 

 Sector BRAZIL 
(2015) 

RUSSIA INDIA CHINA SOUTH AFRICA 
(2014) 

Total 
Turnover in 
US dollars 

Print 2.3 billion 2.7 billion 4.27 billion 14.2 billion 0.54 billion 

Electronic 13.44 billion 3.99 billion 11.12 billion 66.3 billion  
3.35 billion 
 

New Media 10.9 billion 26.02 billion 1.09 billion 73.8 billion 2.34 billion 

 

Advertising 
revenues 

Print  1.97 billion 0.85 billion 2.65 billion 5.8 billion 0.7 billion 

Electronic 5.1 billion 
 

4.6 billion 4.39 billion 22.2 billion 0,96 billion 

New media 1.45 billion  2.2 billion 1.09 billion 31.2 billion 0.14 billion 

 

The tables are compiled by Leonardo Custodio (University of Tampere) with contributions by Elena Vartanova 

(Lomonosov Moscow State University), B.P. Sanjay (University of Hyderabad), Deqiang Ji (Communication 

University of China), and Herman Wasserman (University of Cape Town).  

Sources 

Brazil 

www.anj.org.br/titulos-de-jornais-por-regiao-e-estado/ 

http://www.mc.gov.br/dados-do-setora  

www.anatel.gov.br/dados/index.php/destaque-1/283-movel-acessos-maio   

http://cgi.br/media/docs/publicacoes/2/TIC_Domicilios_2014_livro_eletronico.pdf  

www.registro.br/estatisticas.html  

http://www.dataviva.info/pt/occupation/2611  

http://www.ibope.com.br/pt-br/noticias/Paginas/Numero-de-usuarios-de-redes-sociais-ultrapassa-46-

milhoes-de-brasileiros.aspx  

http://www.pwc.com.br/pt/outlook-16.html  

http://aner.org.br/perguntas-frequentes/  

Russia 

http://www.rbc.ru/special/technology_and_media/17/06/2015/558016ea9a7947b2824d4310?from=typ

eindex%2Farticle_specproject  

http://www.rbc.ru/special/technology_and_media/02/07/2015/559283559a794747fc352c2a  

http://www.interfax.ru/business/487663  

http://www.gfk.com/fileadmin/user_upload/dyna_content/RU/Documents/Press_Releases/2016/Interne

t_Usage_Russia_2015.pdf  

http://www.vsedela.ru/?topic=2882.0    
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http://stat.nic.ru/en_ru/2016/01/01/titul-20160101.shtml  

India 

http://rni.nic.in/pin2014_15/pin-01.pdf  

http://allindiaradio.gov.in/Default.aspx  

http://mib.nic.in/WriteReadData/documents/Status_at_a_Glance_of_Permitted_Private_Satellite_TV_Ch

annels_as_on_30.04.2016.pdf  

http://www.trai.gov.in/Content/news/91374_0.aspx  

http://www.internetlivestats.com/internet-users/india/  

http://dazeinfo.com/2016/02/08/mobile-internet-users-in-india-2016-smartphone-adoption-2015/  

https://www.registry.in/  

http://wearesocial.com/uk/special-reports/digital-in-2016  

http://rni.nic.in/pin2014_15/pin-06.pdf  

http://www.livemint.com/Consumer/LjI3ZO4nYkN8DNdyMIlJlJ/Ad-spending-to-grow-at-155-in-2016-

higher-than-2015s-14.html  

China: 

http://www.sarft.gov.cn 

http://www.stats.gov.cn 

http://www.cnnic.net.cn 

http://www.jianshu.com/p/be851554885d 

http://www.cssn.cn/xwcbx/xwcbx_cmjj/201507/t20150722_2089504.shtml 

http://tech.sina.com.cn/i/2016-04-13/doc-ifxrcizs7419747.shtml 

http://www.pwccn.com/webmedia/doc/635775887273171624_cn_em_outlook_2015_2019_chi.pdf 

South Africa: 

http://www.pewglobal.org/2015/04/15/cell-phones-in-africa-communication-lifeline/  

https://registry.net.za/domain_stats_ZDA.php?gen=1&contentid=104  

http://www.statista.com/statistics/284468/south-africa-social-network-penetration/  

https://www.pwc.co.za/en/assets/pdf/entertainment-and-media-outlook-2015-2019.pdf  
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